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The profitability of the toilet tissue category was in decline. Our '
client, a manufacturer of a leading toilet paper brand, needed to
understand how to bring value back to the category.

OUR APPROACH

To provide our client with the full view on how the category is perceived and shopped, we conducted a
robust online survey, providing recommendations on the following topics:
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Mapping the shoppers journey and providing o
a 360° view of the market allowed our client to set bl
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WHO ELSE HAS BENEFITED FROM OUR SHOPPER RESEARCH?
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